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Abstract 
The analysis of the relationship between public communication (mass media) and politics is part of political 
ethical reflection. The mass media are seen as means of controlling politics, as "the fourth power" in the 
state. However, certain experiences – like the experience of the Iraq War - give cause for the presumption 
that the meaning of the media as a politically independent observer is overestimated. Obviously the power 
of the media can be misused by governances, especially in times of international conflicts. 
Nowadays, an alternative to the mainstream media is constantly emerging: the weblogs. Weblogs are an 
additive source of news and opinions/sentiments. Yet you can hardly speak of a substitute for classical 
journalism. But the question is: are weblogs relevant to a global public sphere and what does this mean for 
political ethics in reference to international politics? I argue that weblogs enhance the possibilities of 
political communication and participation, also and especially in international contexts. They create and 
build a new form of a global public sphere in a special way and as a kind of addition to the mainstream 
media. 
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